


12  POLITICS & PUBLIC AFFAIRS                                             1 
>

NEW DELHI   |   WEDNESDAY, 9 FEBRUARY 2022

FPI selling... 
“We expect selling pressure 
from FPIs to continue given 
faster tightening by the Fed 
and surging oil price environ-
ment. Nevertheless, we believe 
the equity market could largely 
remain supported and may 
find buying interests on correc-
tions given marked improve-
ment in India’s macro funda-
mentals.” 

“Indian equities have had a 
good run for some time now 
and FPIs may see this as a good 
time to book profits,” added 
Bhat. 

Coal shortage... 
Meanwhile, independent 
power producers (IPPs) are cry-
ing foul over the low supply of 
coal. Sources said that in the 
weekly inter-ministerial meet-
ings hosted by the ministry of 
coal for resolving coal demand-
supply mismatch, the private 
units have been complaining 
since November that they are 
not getting enough coal. 

Currently, the national aver-
age coal stock at NTPC units is 
13 days and at IPPs, it is 9 days. 

At the same time, both the 
state and the private power 
units are reporting major grade 
slippage in their coal stocks. 
Senior executives alleged that 
to meet the enhanced demand, 
coal is being mixed with “over-
burden dump” (boulders, 

stones and muck). 
“Against the contracted 

capacity for the G11 grade 
(4000-4300 kcal caloric value), 
we are getting G-14 or G-15 
(3000-4000 kcal). This has 
been happening for over a 
month now,” said an executive 
at a private power unit. 

Industry executives said 
that low-grade coal leads to 
losses for the power unit as 
they have to burn more coal. 
And this exacerbates the issue 
of rail rake shortage. There is 
already a deficit in rake alloca-
tion to the power units, espe-
cially the non-pithead mines 
that are located far from the 
mines. 

“The deterioration in the 
calorific value of coal increases 
pressure on the Railways to 
supply more coal. The non-pit-
head plants are being allocated 
less rakes by the Railways as 
the turnaround time for the 
wagon is higher. That’s why 
there is a wide gap in the stocks 
at pithead and non-pithead 
power units,” said an executive.   

Airtel results... 
“Our enterprise, Homes and 
Africa business continue to 
deliver strongly, with steady 
increase in contribution to the 
overall mix of the portfolio. 
Our balance sheet is robust 
and we are now generating 
healthy free cash flows. This 
has enabled us to recently pre-
pay some of our spectrum 
liabilities to the government 
thereby reducing the interest 

burden,” he added. 
The company generated 

free-cash flow of ~8,803 crore 
during the quarter, up from 
~5,314 crore a year ago and 
~7,046 crore in the previous 
quarter. Net debt was down 
from ~1.66 trillion in the 
September 2021 quarter to 
~1.59 trillion. 

Ambani leads… 
The company ended Tuesday 
with market cap of ~34,468 
crore. 

Kashmir post... 
Says ad guru Prahlad Kakkar, 
“Good business management 
is all about anticipation, not 
firefighting. I think it is going 
to be quite an image issue. In 
the short term, before memory 
fades, there will definitely be a 
shift in consumer preference.” 

Brands, he adds, should 
steer clear of such geo-political 
issues. “If Hyundai and Kia do 
not put out a clear diktat about 
what goes and what does not 
in advertising, local dealers 
cannot even be told that they 
have hurt the parent company. 
These are international brands, 
which cannot afford to damage 
their reputation in a market 
like India.” 

While on social media plat-
forms, boycott calls dominated 
the narrative around Hyundai 
and Kia, a Mumbai-based 
Hyundai dealer who does not 
wish to be named says on the 
ground the impact hasn’t been 
felt, at least not yet. “This is 
unlikely to have an immediate 
impact on bookings or sales,” 
he says, adding, “Even if there 
are some cancellations, it does-
n't make a difference given the 
long waiting of three months 
for the models.” 

Besides Hyundai, distribu-
tors and franchisees of 
Japanese auto brands includ-
ing Toyota, Suzuki Motor Corp, 
Isuzu and Chinese truck brand 
Faw Trucks also faced a back-
lash for similar messages 
posted in Pakistan. Each of 
them issued apologies or clari-
fications (see box). As did fast 
food giants KFC, Pizza Hut and 
Domino’s. While these posts 
were later deleted, the damage 
was done. 

“The Hyundai problem was 
a self-inflicted corporate issue, 
where a handle which is not the 
official handle of the company, 
using the company’s name, 
created trouble by talking 
about a sensitive issue,” says 
Dilip Cherian, image guru and 
founder, Perfect Relations, a 
Delhi-based image manage-
ment firm. “The mistake 
Hyundai India made was in 
responding to that tweet, when 
all it had to do was stay silent 
because it had nothing to do 
with it,” he adds. 

“Global companies,” says 
Cherian, “need to put in place 
rules to ensure that only autho-

rised people can use their 
brand on social media. 
Random distributors should 
not be authorised to use it. It is 
a basic hygiene factor.” He 
adds, “Handling crisis commu-
nication is a specialist’s task 
and cannot be left to routine 
‘young’ marketing and PR 
teams.” 

An email sent by Business 
Standard to Hyundai Motor 
Corp’s headquarters in Korea 
remained unanswered until 
press time. 

After a statement on 
Monday, Hyundai India, 
meanwhile, tweeted Hyundai 
Motor Corp’s statement on 
Tuesday morning. It read: “As 
a business policy, Hyundai 
Motor Company does not com-
ment on political or religious 
issues in any specific region. 
Therefore, it is clearly against 
Hyundai Motor’s policy that 
the independently-owned dis-
tributor in Pakistan made 
unauthorised Kashmir-related 
social media posts from their 
own accounts. Once the situ-
ation was brought to our atten-
tion, we made the distributor 
acutely aware of the inappro-
priateness of the action. We 
have since taken measures to 
ensure the distributor, which 
misused the Hyundai brand 
identity, has removed the social 
media posts and we have put 
in place processes to prevent a 
future recurrence. Our subsid-
iary, Hyundai Motor India, is 
not associated with the distrib-
utor in Pakistan, and we 
strongly reject the distributor's 
unauthorised non-business 
related social media activity.” 

Meanwhile, calling the dip-
lomatic action “just optics”, 
Samit Sinha, founder, 
Alchemist Brand Consulting, 
Delhi, says, “These are the haz-
ards of globalisation. What 
happens in one country is 
bound to have ramifications in 
another. Brands need to be very 
circumspect about supporting 
any issue that has the potential 
to erupt into a controversy, 
especially in a place which is 
one of your biggest markets.” 

“It is important for brands 
to bring in a change at the pol-
icy level where anything that is 
political or religious is to be 
avoided at all costs and lapses 
are met with strict and visible 
punitive measurements,” adds 
Sinha. 

While Sinha and Cherian 
agree that the long-term effects 
of such a “goof-up” are negligi-
ble and the controversy will 
likely blow over in some time, 
in a global environment of 
higher sensitivity, this was an 
avoidable blunder, they say. 

For now, what should these 
brands caught in the eye of the 
storm do? “Lay low and stay 
quiet,” advises Kakkar.  

 
Sharleen D'Souza contrib-

uted to this report 
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Hijab row: Karnataka CM 
appeals for peace, restraint
State government declares holiday for educational institutions for three days
PRESS TRUST OF INDIA 

New Delhi, 8 February 

As the hijab row inten-
sified further in 
Karnataka, Chief 

Minister Basavaraj Bommai 
on Tuesday appealed to the 
Opposition and the people 
concerned not to escalate the 
situation by making "provoc-
ative" statements and to wait 
for the High Court order. 

The state government is 
going by the law on dress code 
and the same stand has been 
put before the court, he said. 

"Let's wait for the judicia-
ry's decision and we will abide 
by whatever it says," he added. 

The chief minister also 
said that the Karnataka gov-
ernment has declared a holi-
day in high schools and col-
leges in the state for the next 
three days to maintain law 
and order. 

Replying to queries from 
reporters here, Bommai said 
there were some disturbances 
in a few places and appealed 
for peace and harmony. 

"I appeal to students to 
maintain peace and there is 
no occasion for any clashes. I 
appeal to teachers to ensure 
peace is maintained. I am ask-
ing concerned people not to 
make provocative statements 
and aggravate the situation 
because it is a every sensitive 
issue as far as students are 
concerned," he said. 

Students have to sit 
together and do academic 
activities. Therefore, peace 

and harmony should be main-
tained, he said and asked 
teachers and management of 
schools and colleges to main-
tain peace. 

Tension had prevailed at 
some educational institutions 
in Udupi, Shivamogga, 
Bagalkote and other parts of 
the state as they were rocked 
by protests for and against 
hijab today, forcing the police 
and administration 
to intervene. 

The Karnataka High Court 
today heard petitions filed by 
five girls studying in a 
Government Pre-university 
College in Udupi, questioning 
hijab restriction in college and 
the matter has been posted for 
Wednesday. 

The protest over dress code 
started in one school and has 
spread to other districts. 

"It is very unfortunate. The 
matter is seized by the high 
court. As I speak now, the high 
court proceedings on this 
matter are going on... We are 
waiting for the directions 
from the court," he said. 

Similar situations were 
witnessed in other states and 
different high courts have 
given different judgements. 
"Our matter is also in the HC," 
he said. 

As far as the legality of the 
whole issue is concerned, the 
state government has put its 
case clearly as per the 
Karnataka Education Act, he 
said and added: "Let us wait 
for the direction from the high 
court, till that time the peace 
needs to be maintained. I 
appeal to everyone."  

On opposition parties in 
Parliament raising the hijab 

row and accusing the 
Bharatiya Janata Party (BJP) 
of polarisation, the chief min-
ister said, "These are all alle-
gations and do not have any 
ground." Proper education 
has to be given to students in 
the state. The state govern-
ment is going by the law on 
dress code, he said. 

Bommai, on the second 
day of his visit to the national 
capital, met Commerce and 
Industries Minister Piyush 
Goyal and requested him to 
give production-linked incen-
tives for toy and fast moving 
consumer goods industries in 
the state. 

He also spoke to BJP 
national President J P Nadda 
about the state issue over the 
phone. "Naddaji has said he 
will speak to me after two 
days," Bommai added.

Students wearing saffron robes and hijab stage a protest outside the Mahatma Gandhi 
Memorial College campus in Udupi district on Tuesday PTI PHOTO
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STATEMENT OF STANDALONE UN-AUDITED FINANCIAL RESULTS FOR THE
QUARTER ENDED DECEMBER 31, 2021

(Amount in Rs. Lakhs)

Year endedNine months ended

31.03.2021

Audited

31.12.2020

Unaudited

31.12.2021

Unaudited

31.12.2020

Unaudited
Particulars

1 The above financial results for the quarter and nine months ended December 31, 2021 have been reviewed by the audit committee and 
than taken on record by Board of Directors at their meeting held on February 08, 2022 and have been subjected to review by the Statutory 
Auditor's

2 The above results are prepared in accordance with the recognition and measurement principles laid down and specified in Section 133 of 
the Companies Act, 2013 read with relevant rules framed there under and as per requirement of Regulation 33 of SEBI (LODR) 2015 and 
according to applicable circulars issued by SEBI from time to time. 

3 The Company is not having any subsidiary, associate or joint venture; therefore its has prepared only standalone results as consolidation 
requirement is not applicable to the company.

4 The figures of the previous periods have been regrouped / rearranged / and / or recast wherever found necessary to make them 
comparable.

5 The above Financial results are available on the Companies Website www.rajnandinimetal.com and will also be available on the website 
of National Stock Exchange of India Limited www.nseindia.com for the benefit of shareholders and investors.

6 Tax expenses include current tax, deferred tax and adjustment of taxes for previous years. 
7 Earnings per share have been calculated on the weighted average of the share capital outstanding during the period.

By order of the Board
For Rajnandini Metal Limited

Sd/-
Het Ram Sharma

Date: February 08, 2022 Managing Director
Place: Bawal DIN: 02925990

Notes:

Quarter Ended

Unaudited

30.09.202131.12.2021

Unaudited

1 Total Income from Operations 26,048.58 25,938.51 21,076.82 70,253.80 42,100.45 63,177.27

3 Net Profit / (Loss) for the period before Tax  382.50 345.03 237.33 964.86 466.49        703.82 
(after Exceptional and / or Extraordinary items) 

4 Net Profit / (Loss) for the period after Tax  298.67 227.47 182.93 683.89 323.79        506.72 
(after Exceptional and / or Extraordinary items) 

5 Total Comprehensive Income for the period  298.67 227.47 182.93 683.89 323.79        506.72 
(Comprising Profit / (Loss) for the period (after tax) 
and other Comprehensive Income (after tax) 

6 Paid up Equity Share Capital 1,843.20 1,843.20 1,228.80 1,843.20 1,228.80     1,228.80 
7 Basic EPS (Face Value of Rs. 10/-)  1.62 1.23 1.49 3.71 2.63            4.12 

Diluted EPS (Face Value of Rs. 10/-)  1.62 1.23 1.49 3.71 2.63            4.12

Exceptional and / or Extraordinary items) 
2 Net Profit / (Loss) for the period (before Tax,  382.50 345.03 237.33 964.86 466.49        703.82 
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